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Marketing Data Pool (MDP) 

Program for Loweôs Suppliers
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Agenda

ÁProgram Overview

ÁMarketing Data Pool Overview

ÁEnrollment Process

ÁSupplier Data Collection Process

ÁQ&A
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Program Overview

Á Effective immediately, Loweôs is partnering with Big Hammer 
Data to collect product marketing content in their Marketing 
Data Pool. 

Á Product content includes product attributes (e.g., number of 
handles for a faucet, number of volts for a cordless drill), 
marketing copy and standard images.

Á Loweôs is requiring supplier participation in the Big Hammer 
MDP.

Á The MDP is complementary, not redundant, to current industry 
GDSN initiatives so suppliers will need to participate in both 
programs.

Á Loweôs will be using the marketing data pool information for all 
its internal needs, including print advertising, in-store signage, 
Lowes.com, in-store selling tools, and other promotional 
activities.  
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Scope of Program

Á Today vendors submit marketing data to Loweôs multiple times.  The 
requested format varies depending on the use ïone format for 
Lowes.com, another for advertising, and often other formats for other 
uses.  Our goal is to simplify the process and allow you to provide the 
necessary marketing data and standard images once.

Á Eventually we would like all marketing data and standard images to flow 
through global data synchronization (GDSN) and PCM.  Until the global 
network is ready to include all the marketing content required, we are 
implementing an alternative to make doing business with Loweôs easier 
for you.




